Prior to assuming the role of ECD for China in BB@ina, Leong has honed his
advertising concept and craft in agencies across, Axluding DDB Singapore, Y&R
Asia Pacific, BBDO Singapore, as well as Leo BurSétanghai.

He has won a slew of international awards suchlias,One Show, Cannes, MEDIA,
Asia Pacific Advertising Festival, as well as a muous other show. More in 2008,
BBDO China also won the Media Magazine's 2008 enawt of the annual North Asia
region, "Agency of the Year."

Leong also lead a double life as an award-winnimgimcomposer. He has written song
for Andy Lau, Ah Do and other notable Asian stars won lots of renowned music
awards. More it is worth mentioning that he alsa@e&a theme song for the 2010
Shanghai World Expo.
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