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Act as China's advertising magazine director and chief editor .Graduate in 1990 after 

graduating from the planning to enter the advertising profession, become one of the earliest 

planning, has chaired and authored more than ten domestic major planning projects, 



including , three guns, Little Duck, Red, Shangling, Feng Tang, etc. well-known brand; 

He is also engaged in the earliest planning professionals and scholars, one of the study, there 

is the "Introduction to Art and Culture," "advertis ement creative design," "the value of 

billions of dollars - the story of the planning of human nature", "4A distinguished 96 cases 

of human creativity "," planning creative ads "and other ads research monographs, 

editor-in-chief of planning andchina first  Chinese Yearbook ads case "and" Yearbook of 

Chinese outdoor advertising ", he was appointed the first Chinese" Chinese brands 

Yearbook "Editorial Director, and published adverti sements, marketing and brand-related 

thesis more than 100 articles. 2003 Dentsu in Japan short-term training planning and 

creative theory. In recent years, efforts to explore and build in line with China's unique 

national conditions Advertisement theoretical discourse, has put forward a "human 

planning." "From a vertical to horizontal spread of  the spread," "Living the rise of the 

media point of contact", "super-advertising communication", such as a new range of 

theoretical discourse. At ads must cause repercussions. . He was a Chinese 

Advertising Association Academic Committee, the China Enterprise Confederation Canton 

Work Expert Committee, member of Chinese Institute of brand marketing professional ads, 

deputy director of the Committee, at the same time as the "super brand", IBF league 

international brands such as strategic alliances with IBAC three international brands 

demonstration agencies in China, members of the expert judges. Former Guangzhou Daily 

Newspaper Print Ads Cup National Jury Award, China Advertising Festival Jury, China 

Advertising Association Academy Award judges, China's auto ads original list, such as 

judges and served as Shanghai University, Zhejiang University, Shanghai Normal University, 

East China Science and Technology University, Shanghai University of Foreign Studies, 

Nanjing University of Finance and Economics. Xuzhou Normal University, Shanghai 

Institute of bridge construction by many colleges and universities, such as communication 

and advertisement of professional part-time or visiting professor. In 2004 was named the top 

ten Chinese people learn ads. 

 

 


